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COURSE OBJECTIVE: This paper aims to educate that how the adoption of Business Ethics
by organizations not only discourages corporate wrong-doing, but also contributes substantially

in the achievement of corporate excellence.
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Question Bank
Short answer type questions

1.What do you mean by ethics?

2.What do you mean by values?

3.What do you mean by whistler blower?

4.Who is consumer?

5.What do you mean by Corporate Social Responsibility?
6.What is conflict of interest?

7.Differentiate between ethics and values.

Long answer type questions

1.“Ethics are all pervasive.” Explain.

2.What is whistle blower policy .Explain the importance of whistle blowing for

organization?

3.What is ethical marketing .Do you think marketing executive should work ethically?

4.Explain the provisions of CSR under the Companies act, 2013.

5.Who is consumer? Explain in detail various unethical issues related with consumer.

6.Explain unethical issues faced by Human resource department.

7.What is Conflict of Interest .Explain various reasons of conflict of interest and methods to
remove it.



